Legacy: A Campaign for Millsaps College $160 Million

Focus on Student Excellence

Millsaps College is considered one of the best educational values in the nation,
but many prospective students find the cost beyond their reach. More than

90 percent of our students receive some amount of financial aid, and approxi-
mately 25 percent of our students are eligible for Pell Grants, which can mean
they come from households with a family income of $25,000 or less. We are
deeply committed to ensuring that a student’s ability to succeed, not the abil-
ity to pay, determines whether he or she attends Millsaps. With this in mind,
increasing our scholarship resources has been identified as the top priority for
Legacy: A Campaign for Millsaps College.

160 million A sponsored scholarship is awarded in full in the fiscal year after the qift
is made, and the donor’s yearly contribution keeps the scholarship funded. A
minimum commitment of at least five years is desired. An endowed scholar-
ship gift is invested along with other endowed funds, and approximately five
percent of the principal is awarded each year to deserving students.
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5 million

Commitment to Student Excellence

Endowed Scholarships

Endowed Full $600,000
Endowed Tuition $400,000
Endowed Named $25,000

Annual Scholarships

Named Presidential Sponsored $15,000
Named Merit Sponsored $10,000
Named Leadership Sponsored $5,000

Selby and Richard McRae have established the Selby and Richard McRae Scholars Program at
Named Sponsored $2,500 Millsaps, which provides significant funds for students who might not otherwise be able to
attend the College. Amy Marcellus, a freshman from Ridgeland, is the first McRae Scholar.
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A qift of a scholarship is a gift that makes a difference, for it shapes today’s
students into the leaders of tomorrow. Your gift will give you the personal satisfaction
of knowing you are not only helping students who can benefit from a Millsaps
education, but you are establishing your own legacy for generations to come.

Regional Campaign Event in Tupelo

After the official public launch of its campaign, Millsaps kicked off the regional
campaign in Tupelo at the Tupelo Country Club. The gathering was attended by
alumni, parents, and friends of the College from the Tupelo area. In her address,
President Frances Lucas said, “We are educating the next generation of leaders, and
we are grateful for the support of alumni and friends like you.”

Serving as hosts for the event were Joe and Polly Bailey, B. F. and Ruth Lee,
Melanie Hunsberger, Doug and Grace Clark, Beverly Clement, Harry and Christine
Rayburn, Jeff and Ellen Short, Sue Tate, and James and Frances Williams.

Be on the lookout for a 2007 regional campaign event in a city near you!

May 22 Birmingham
September 13 Hattiesburg
October 9 Dallas

November 8 Nashville

For more information on the Legacy campaign, visit legacy.millsaps.edu.

Dr. Bill McQuinn attended the kickoff gala for Legacy: A
Campaign for Millsaps College, and the next morning he
contacted the campaign chairman, J. Murray Underwood,
and made a donation. “I wanted to be the first to make a
pledge,” he said. Thank you, Dr. McQuinn!

Millsaps Annual Fund

Beverly Clement, B.A. 1978, and Joe Bailey, class of 1969, and his wife, Polly, B.A. 1968, enjoy the Joey Langston, B.A. 1979, Murray Underwood, B.A. 1963, campaign chairman,
first regional campaign event in Tupelo. and Tracie Langston at the regional campaign event in Tupelo.
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